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4° West

Brand identity for an urban sports festival
celebrating Swansea’s proximity to the sea, using
mark making to create the festival’s identity and
branding. For this project, advertising materials
and products were designed and created in
lllustrator and Photoshop. (University project)






Jam Repackaging

This brief was to redesign a set of three
supermarket products that could be improved. |
chose Sainsbury’s own brand jam and designed
it using creative typography and simple vectors.
(University project)






A Homage to the
Colour Green

A Homage to the Colour Green was a book that |
wrote and designed, to celebrate my love for the
colour green. The book was made with Japanese
Stab binding, using an embroidered front cover.
Embroidered, collaged and illustrated elements
were used throughout. (University project)









UWTSD Wellbeing
Service

Internship project with UWTSD Wellbeing Service.
The brief was to rebrand the service, and then
create accompanying merchandise designs for
fresher’s fair, open days and events.






The Curtain Call

The Curtain Call is a hypothetical scheme to
encourage 16-25 year olds to watch theatre
productions. Posters, promotional material,
packaging and socials were designed for the
scheme. Made on lllustrator, InDesign Photoshop.
(University project)
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The Charlie
Waller Trust

My in-house work for the Trust has cover an
exsentive range of projects with both print

and digital outcomes. Designing the biannual
newseletter, Annual reports and impact reviews
(image to the left), to marketing campaigns and
fundraising assets.



Social media designs for the Trust for events,
awareness days, resources and fundraisers.



This page shows a variety of fundraising designs for the Trust, (L-R)
Sweepstake sent to corporate clients , thank you card sent to monthly donators,
and a fundraiser certificate. Below is a logo for the Trusts Youth Ambassadors.



The Future of
Space Travel

For this brief we had to create a motion graphic
that included kinetic typography, lasting between
30sec - 1min, that was set to an audio from

TV or film. | decided on an audio from the TV
series Friday Night Dinner (Season 3, Episode

3: “The Dinner Party”). In the audio, they argue
about space, so | illustrated vector graphics to
compliment the space theme in lllustrator. The
animation was made in Adobe After Effects.
(University Project)

View here



https://www.instagram.com/reel/Cp5kjuvPxoq/?igsh=MTNnbWRjYjg1cmJiNw%3D%3D

Anthophile

Anthophile was my entry to the Creative
Conscience 2023 competition. The design was
shortlisted in the Environment and Sustainability
category. The project was a luxury gift box with
seeds, that aimed to encourage biodiversity and
strengthen the local ecosystem. A range of seeds
blooming at different times of the year, to attract
a variety of insects. The imagery was made by gel
printing flowers. (University project)






